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-..What are the competitive interactions?

Cannibalisation?

...Substitution?




Cannibalisation?

Set the scenario straight:

1. Online, regulated online and counterfactual

2. Cannibalisation in competitive markets?




...What are the competitive interactions?

Are market channels close competitors
within gambling services?
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...Substitution?

What does empirical analysis say on this
relationship?
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Are market channels close competitors
within gambling services?

1. Player profile: Demographics, patterns of

behaviour...

2. Consumer preferences: experiential differences,
"social" element,...

3. Offer limitations: access to markets, brand
reputation...



What does empirical analysis say on this
relationship?
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gambling market. Gaming Law and Economics Review, 16 (7-8), 215-243

Philander, K. et al (2015), Consumer spending in the gaming industry: evidence of complementary
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Spain makes a good case-study...

- Both on and offline regulated markets
coexist

- Online regulated market effective
mid-2012

- No partnership with a landbased
incumbent required to go online

- Different responsible authorities and
stiff regulations make convergence

business models harder to develop
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